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Instructor: Doa Alnajadah E-mail: dalnajadah@auk.edu.kw
Office location: G305 Office hours: UTR 10:00-11:00am
Class meeting location: B207 Class meeting times: UTR 9:00am

AUK Mission Statement: The American University of Kuwait is a liberal arts institution
dedicated to teaching, learning, and scholarship. The University offers programs that provide
students with the knowledge and skills necessary for lifelong learning and professional success.
AUK enriches society by fostering an environment that encourages critical thinking, effective
communication, personal growth, service, and leadership.

Department Mission Statement: The Department of Communication and Media educates
students to be ethical, analytical, and creative leaders in a multimedia and multicultural society.
Providing a first-class liberal arts education to undergraduates, the COMM major is designed to
help students become better consumers and producers of public information, strengthen their
understanding of the role of communication in their personal, professional, and civic lives, and
prepare them for private and public-sector leadership positions in communication-related and

other fields.

Catalog Course Description: This class examines the issues and concepts involved in the initial
study of the mass media (television, radio, newspapers, magazines and interactive outlets) and
how they impact the individual and society.

Course Description: This course is intended to provide a broad foundation for examining the
form, content, and consequences of mass communication, media and culture. The course
introduces media industries from both a historical and contemporary perspective, covers the
prominent theories that characterize mass media functions and effects, and addresses pertinent
issues in mediated communication. COMM 101 is based primarily on Western media systems
and practices, but classroom discussions will incorporate local and regional experiences where
possible.

As students, you will be introduced to intellectual tools that will enable you to be more critical
consumers of media and given opportunities to practice applying those tools. This course also

explores the possible ways of thinking about mass communication and the social and cultural

influences of the media in contemporary societies.

Course Learning Outcomes: Upon successful completion of the course, students will be able
to:

=  Engage in a critical process of describing, analyzing, interpreting, and evaluating media
= Gain knowledge about the history, development, and structure of media industries
=  Explore the impact of media on society
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Course Delivery/Methodology: Students are to complete assigned readings prior to attending
class. You will be expected to interact in class and contribute to discussions. There is little time
to fall behind. Please plan ahead and come to class prepared. I encourage you to ask me for
help on any of your assignments or related issues. [ am willing to meet with you to work
through the development of your ideas. Moreover, if you are having trouble with course
material, or if external factors are interfering with your performance, please contact me before a
serious problem occurs. I expect you, as an adult, to approach me about these matters. Please
do not have a parent, guardian, sibling, spouse or friend speak to me on your behalf. You are
responsible for your own performance. Material will be presented through lectures, discussions
and videos. All course material will be posted on Moodle. All assignments must also be

submitted through Moodle and Grade Book.

Required Textbook/Required Readings: Baran, Stanley, J. (2020). Introduction to Mass
Communication: Media Literacy and Culture (11" Ed.). New York: Mc-Graw Hill

International.
This is an e-book with accompanying assignments and quizzes.

Evaluations and Grading: The final grade for the semester will be weighted as follows:

Evaluation Type Weight
Classroom participation (attendance, 10%
contribution to discussion)

Chapter Assessments 30%
Quizzes 25%
Discussion Assignment 10%
Research Project Paper & Presentation 25%
Total 100%

Assignments should be submitted either through Moodle or Grade Book.
AUK Official Grading Scale:

Letter Grade Percentage University Points
A 94-100 4.0
A- 90-93 3.7
B+ 87-89 3.3
B 84-86 3.0
B- 80-83 2.7
C+ 77-19 2.3
C 74-16 2.0
C 70-73 1.7
D+ 67-69 1.3
D 64-66 1.0
D 60-63 0.7
F 0-59 0.0



AUK Attendance Policy: Any student who misses more than 15% of class sessions of any
course during a semester should expect to fail, unless she/he submits documented evidence to
the course instructor of inpatient medical care, death of an immediate family member,
academic instructional activities, or national athletic activities. If excused, students are required
to satisfy all coursework due or assigned during their absence as determined by the course
instructor. If a student does not submit documented evidence for her/his absence exceeding the
limit, it is the student’s responsibility to withdraw from the course by the specified deadline, as
indicated on the academic calendar. Students who withdraw from a course receive a grade of
“W”. Students who do not withdraw from a course nor submit supporting documents for

excessive absences will receive a grade of “FN” (failure for non-attendance).

Code of Academic Honesty and Integrity: Upon admission to the American University of
Kuwait, students agree to act responsibly in all areas of academic, personal and social conduct
and to take full responsibility for their individual and collective action. Such regulations are
found in the American University of Kuwait Catalogue, Student Handbook, and the AUK
website at www.auk.edu.kw. Any question of interpretation regarding the code of academic

honesty and Integrity shall be reported to the appropriate academic dean. The Code shall be
reviewed annually at the discretion of the academic deans. Any student or student organization
found to have committed the cited violations or misconduct, either on or off campus, is subject
to the disciplinary sanctions outlined in adjudication procedures.

Plagiarism: The term “plagiarism” includes, but is not limited to, an attempt of an individual
to claim the work of another as the product of his or her own thoughts regardless of whether
that work has been published. Plagiarism includes, but is not limited to, quoting improperly or
paraphrasing text or other written materials without proper citation on an exam, term paper,
homework, or other written material submitted to an instructor as one’s own work. Plagiarism
also includes handing in a paper to an instructor that was purchased from a term paper service
or downloaded from the Internet and presenting another person’s academic work as one’s

own.

Cheating: The term “cheating” includes but is not limited to, copying homework assignments
from another student; working together with another individual on a take-home test or
homework when not approved by the instructor, looking at and/or copying text, notes or
another person’s paper during an examination when not permitted to do so. Cheating also
includes the giving of work information to another student to be copied and/or used as his or
her own. This includes but is not limited to giving someone answers to exam questions either
when the exam is being given or after having taken an exam; informing another student of
specific questions that appear or have appeared on an exam in the same academic semester;
giving or selling a term paper, report, project or other restricted written materials to another
student.

Academic Support: Learning Support Services focuses on empowering students to become
independent and successful learners by developing their literacy skills, enhancing their
understanding, and helping them improve their academic and study skills. Learning Support
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Services is comprised of two centers: the Tutoring Center and the Writing Center. The
Tutoring Center provides free academic support in various subjects to AUK student. Email:

tutoringcenter@auk.edu.kw.

The Writing Center provides multilingual support (English, Arabic, French, and Spanish)
through individual or small-group consultations. Email: writingcenter@auk.edu.kw.

Disability Accommodations: AUK provides equal and inclusive educational environment in
order to enable all students to meet and perform requisite academic standards and to
participate in the opportunities and activities of its community. If you believe you can benefit
from accommodations for a learning, physical, or mental health disability, click here to book a

session through the Counseling Center/Disability Services Booking Page, to ask about

disability services at AUK, initiate an accommodation plan, or receive disability services. You
can also email counseling@auk.edu.kw if you need assistance in booking a session.

Course Policies/Student Responsibilities:

= Be on time to Zoom/class meetings and make sure you attend and participate regularly

= Check your AUK email regularly to receive all relevant announcements and
communication

»  Be professional and careful with your online interaction. Proper address for faculty is by formal
title such as Professor or Dr.

*  When writing, use formal, respectful, professional language and double-check
spelling/grammar function before sending/posting. This applies to emails, typing on Zoom
chat, posting on discussion boards, assignments, or any other form of writing you will complete
within the context of this course

= Cite all quotes, references, and sources

= It is not appropriate to forward someone else’s messages or emails without their permission

= Recording Zoom sessions is prohibited.

Communication Policy: When using email, please be sure to write your full name and indicate
which class and section you are taking (COMM 101, UTR/9am, 04 ). If you have a question,
please check the syllabus first and if your question is not answered there, then please feel free
to send an email and I will be happy to clarify. I respond to emails within 24 hours of receiving
them except on weekends.

Technology Issues: All assignments must be submitted through Moodle. However, you may
experience trouble submitting an assignment due to technology or internet issues. If such a
situation does arise and you are unable to submit your assignment through Moodle, please
send me an email at dalnajadah@auk.edu.kw and include the completed assignment. Please

make sure that you email me the assignment before the deadline as this documents that you
did finish everything by the due date and time, but that you just had a technology issue. This
will ensure that your assignment will be accepted, and you will not receive a late penalty. Once
the technology or internet issue is resolved, please upload the assignment to Moodle. In
general, always be sure to frequently save your files and keep backups of your assignments.
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Course Schedule

Week @ Topic Assignments and Readings
1 Introduction and course overview - Meet & Greet
Review of syllabus and course outline

2 Definition of basic media terminology Reading: Chapter 1
Topic: Media, literacy and culture

3 Topic: Perspectives on mass communication Reading: Chapter 2
Convergence and modern media
4 Topic: Print Media Reading: Chapter 4

Newspapers and the rise of modern journalism
(bring a copy of a newspaper)

5 Magazines in the age of specialization (bring a copy = Reading: Chapter 5
of a magazine)

6 Movies and the impact of images Reading: Chapter 6

7 Popular radio and the origins of broadcasting Reading: Chapter 7
Sound recording and music

8 Television and the power of visual communication | Reading: Chapter 8

9 The Internet and the World Wide Web Reading: Chapter 10
10 Public relations Reading: Chapter 11
11 Advertising and commercial culture (bring an ad to = Reading: Chapter 12

share with the rest of the class)

12 Theories and effects of mass communication Reading: Chapter 13
13 Student presentations

14

15

16 Submit final paper

Syllabus Changes: There may be changes to the schedule and syllabus during the semester.
When this happens, I will inform you in class and over.
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Worksheet: Online Magazines

Choose a magazine. Then answer the following questions.
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7. Do you feel that alterations such as these are acceptable at any time? If yes, give an
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Worksheet: Online Magazines

Choose amagazine. Then answer the following quesuons @
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Worksheet: Streaming a Movie Versus A Movie in a Theater

Why would you watch a movie away from the movies? Use the following prompts to help
you answer that question.

1. What is the most recent newly release feature film you've streamed? From which platform
did you stream it?

Hallowee é’l/‘ol$/ j/ow’ /(/é’fﬂf/f)ﬁ,

2. Why did you choose streaming over in-theater viewing?

f ecause it pauch move C@V"?ﬁm"fa(]/e,

O,
a. How close to day-and-date was your vieiwng?

Pfobc\u”j Eefowe a (_'CMP}? Of‘) u\/f"EKS,
)

b/zrzw much per person did you pay for the streamed movie?

O

c. Talk about your snacks, How much different was your in-home snacking as opposed to
when you buy food and drink at the theater's concession stand?

It was V{’I/L) ditlevrent sthce  n home 1

have a v°\r'»€t‘3 £ $V‘0~(l<> wlﬁ;’ﬁ i ﬁnﬁqtgr I
Caan Dm{ﬂ CC’\t , u/‘/‘-‘\{' 3 [;M;guffom Z‘ZA{W’ @

d. Talk about your level of physical comfort. Be sure to compare your chosen streamin

experience with the best of in-theater movie experiences.
I .Eefzj ﬂqo\{’ I rno\u€ V"?Utc.ln Wior fbj‘iv'ﬁ\]
it‘-'“"gwlt W homip  than | theates, even Comparig e
SWeEaMing expenience of the wovie "Halleweer ends” wit),

the est @



¢. Did you find it a plus that you could control the progress of the movie at home, stopping,
starting, romnding saving a second viewing for later, and so on? Or do you think that (T }
makes the experience too much like watching TV rather than going to the movies?

NeSs L can cMtYe) e MNoag¥eSs wF 't")e W\G\VQ \.\‘5“\(
W Wake (t Wore <onViehet

Hhaan
Ney, 115 SeRpyent 4};&} Vv Becuse Jts st Wattn For
3. Given that it is possible that you favor one sometimes and the other times, decide, in Wy V‘e

general and given complete freedom to make your own choice, which do you really prefer—
streamed movies in the home or going out to the theater? Why?

;‘i-\r%\vw; WoViS M MoMme: (t <an 94i\Ve COMP)th?

FYeeO\% oM sy What Ao Watcn oy s
Comygl be C\
J

-/

ahy (S wore

24



y

———

Name

”

Worksheet: Streaming a Movie Versus A Movie in a Theater

Why would you watch a movie away from the movies? Use the following prompts to help
you answer that question.

1. What is the most recent newly release feature film égil’ve streamed? From which platform

did you stream it? 3 SoaMEA Aangy) Lo @\gf\gj_\, .
s :

_— Q)

B _

2. Why did you choose streaming over in-theater viewing?

n Vs
| oot WNE SAWE EN i GREMAS, | O oraiess woAohe ond

yush Leen VEG)  uncoonioi Qe
WRI0S €8 eme) | @ 1GY anan, ok &S MY oS0 {ca%?ﬁ. =

Coaayly U@ \n O iank®, | @ PaUte S bleoks .
a. How close to day-and-date was your vieiwng?

el L.
LoSk hme \ wokched @ mouie WS on AN \6Y™ ot gpewloet 28

I was 9 dovs aoR . _
0,

b. How much per person did you pay for the streamed movie? -

T o poy Wk WS etk oc ey 4 @ SRt S0

od K coes pen chorge U eVt TA CNeNgEs \2y Mreriinty and,
Oy Piorpel  ASKES cort of nevfie Crgenseld. Rat a Loldxmaely
e, taortiy) s {6 )

c. Talk about your snacks. How much different was your in-home snacking as opposed to
when you buy food and drink at the theater’s concession stand?

SomeAwreS  shan \qo Ao Are Gneno | Sone b“t’; Tnoeks
becounse of o lQ(\S A Wne s Wleen | o aclvqﬁ 3Q4-\
Saacies . Nm et PGP(NN‘Q\A W)Q o Qe ;
WAt o heve Lwodd ecdet Goad ac Lesd\d

Wik B0 A Lyec-
d. Talk abgut yﬁv&‘ﬁsi@l gomfon.cﬁ}sum% compare your chosen streaming
experience with the best of in-theater movie experiences. ;
Re\ndy 8 <t &0 a chaer iy 2W0guly S A & pudn

ﬂ“;{)'\@"‘“ﬁ ltodtd fre 4o have Son-e type of memuy\
ebeen OStCocl ©F eoddEY R aw e one g @
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e. Did you find it a plus that you could control the progress of the movie at home, stopping,
starting, rewnding, saving a second viewing for later, and so on? Or do you think that
makes the experience too much like watching TV rather than going to the movies?

X Yes KU see w as apws, ol wacluding
éec'\é{«\% WheX  lenQuOQe  \ Lsark SAARNEY S be vy

(.\,

3. Given that it is possible thﬂ-ﬁl favor one sometimes and the other times, decide, in
general and given complete freedom to make your own choice, which do you really prefer—
streamed movies in the home or going out to the theater? Why?
\ oot pElel  Qang  oX nure jo wedth O oL
| e oo woAOKed, Wk Are  SPaces WAE S \mj v AN anenna
WS on cady § ond o fackai(s . | euen o€k Infecise
6’1'“'\(3 MY foplein oo fagy, | fee\ Nwe w needd 4o be
Lo,

%{\(\9 ok bhope naeans | coto\ @\Fc\rﬂ-\\,-..,\% *0"‘«5&«\
Ao \o&:? anch AWk Lwiy aceoNy  Pacos @a Aua

e € e o ‘Ceeliﬂﬁ Wana) €00 Lnowes Queaiil-i.

@ )
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COMM 101 = Quiz 3
Read the questions carefully. Circle the letter of the correct answer.

1. What is the name of the physiological phenomeneon in which our brain retains
images for about 1/24 of a second?
¥(a.) persistence of vision
. distance surface scoping
c. eye imaging
o © kinetography

2. \Who built the first motion picture studio?
a. William Henry Fox Talbot
b. Thomas Edison
(c.) the Lumiére brothers
d. Joseph Nicephore Niepce

3. \What is considered the most influential silent film ever made?
a. The Birth of a Nation
The Great Train Robbery
C. A Trip to the Moon
d. Broken Blossoms

‘4. What is vertical integration?
a. the system of labeling a movie's content for moviegoers
b. the practice of taking a big screen movie and putting it on television
c. the practice of requiring exhibitors to rent groups of movies, often inferior, to
secure a better one
the system in which a studio produces its own movie, distributes it itself, and
exhibits it in its own theaters

"5, What was the basic purpose of the Motion Picture Production Code?
a. to assist celebrities who might be involved in scandals
b. to improve salaries for movie stars
¢. torid Hollywood of suspected Communist sympathizers

@ to forbid profanity and risqué scenes in movies

6. Which of the following innovations used by the film industry to recapture
audiences from television was not successful at first?

a. 3-D
Cinemascope

¢. color advancements

d. special effects
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7. What is the all-time worldwide box-office hit movie?
a. Avatar
b. Harry Potter and the Deathly Hallows
¢y Titanic
. Avengers: Endgame

8. Filmmaking characterized by reduced risk taking and formulaic movies is
called
a. blockbuster mentality
b. conglomeration
&> concept filmmaking
d. franchise filmmaking

9. Why were movies especially attractive to the new European immigrants of the
early 1900s?

Movies were silent and did not require an understanding of English

Movies tended to feature European actors and actresses

Movies cost a penny and were affordable to factory workers

@ Movies did not tell stories and were easy to follow

pow

10.Who is considered the "father” of radio?
a. Reginald Fessenden
b. Guglielmo Marconi
@ Thomas Edison
Lee DeForest

11.MTV truly changed the music industry, resulting in which of the following
characteristics?
a. Live concerts must be extravagant.
b. Bands and fans have a strong bond, -
¢. More bands than ever before do live tours.
@) There are more "alternative”™ musicians ~

12. The Golden Age of Radio was strongly influenced by which of the following?
a. the phonograph industry
b. the Great Depression
c. World War |
O information and entertainment content

13. Which of the following terms describes a characteristic of posttelevision radio?
a. personal
b. consolidated
unspecialized
. national

14. The Internet music revolution began with the development of
a. broadband

b, streaming technology

c. open-source software

d. MP3 compression
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15.From 2015 to 2016, the number of Blank stations actually decreased,
a. low-power FM
b. AM
noncommercial
T\ commercial

16.In what way are movies more sirilar to books than they are to television?

a. Movies and books are less influenced by their audiences

b. Movies and books are consumed primarily by young people

c. With movies and books, people directly buy a single product to consume
(3> Movies and books cater to a broader demographic

17.1n the early twentieth century, which of the following was true about the
difference between recordings and radio?
¢} Recordings let listeners enjoy music; radio did not
b. Radio allowed for immediate participation in events; recordings did not
¢. Radio made a profit, recordings did not
d. Recordings allowed for live performances; radio did not

18.Which of the following directly led to the passage of the Radio Act of 19127
a. the sinking of the Titanic
b. KDKA's first commercial radio broadcast
e the formation of the Radio Corporation of America (RCA)
d. the start of World War |

19. Which phrase best describes how radio changed after television emerged?
a, Programming became more particular
b. Programming became more general
<t Audiences became more national
d. Audiences became less personalized

20. What did the introduction of Apple's iPod and iTunes end up representing for
major record labels?

a. reluctance to lose profits

b. acceptance of illegal downloading
reluctance to control distribution

d. acceptance of a new way of selling
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COMM 101 - Quiz 3
Read the questions carefully. Circle the letter of the correct answer.

1. What is the name of the physiological phenomenon in which our brain retains
images for about 1/24 of a second?

a, persistence of vision

b. distance surface scoping

(€ eye imaging

d. kinetography

2. Who built the first motion picture studio?
a. William Henry Fox Talbot

(b) Thomas Edison

c. the Lumiére brothers

d. Joseph Nicephore Niepce

3. What is considered the most influential silent film ever made?
a. The Birth of a Nation

b. The Great Train Robbery

€. A Trip to the Moon

d. Broken Blossoms

"4 What is vertical integration?
a. the system of labeling a movie's content for moviegoers
b. the practice of taking a big screen movie and putting it on television
¢. the practice of requiring exhibitors to rent groups of movies, often inferior, to
secure a better one
d.) the system in which a studio produces its own movie, distributes it itself, and
exhibits it in its own theaters
5, What was the basic purpose of the Motion Picture Production Code?
a. to assist celebrities who might be involved in scandals
b. to improve salaries for movie stars
c. to rid Hollywood of suspected Communist sympathizers
(d) to forbid profanity and risqué scenes in movies

6. Which of the following innovations used by the film industry to recapture
audiences from television was not successful at first?
a. 3-D
() Cinemascope
c¢. color advancements
d. special effects
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7. What is the all-time worldwide box-office hit movie?
a. Avatlar

. Harry Potter and the Deathly Hallows
é Titanic

. Avengers: Endgame

"'8/ Filmmaking characterized by reduced risk taking and formulaic movies is
called
a) blockbuster mentality
'b. conglomeration
c. concept filmmaking
d. franchise filmmaking

9.-Why were movies especially attractive to the new European immigrants of the
early 1900s?

a; Movies were silent and did not require an understanding of English

b. Movies tended to feature European actors and actresses

c. Movies cost a penny and were affordable to factory workers

d. Movies did not tell stories and were easy to follow

10:Wno is considered the “father” of radio?
a. Reginald Fessenden
Guglielmo Marconi
¢. Thomas Edison
d. Lee DeForest

11.MTV truly changed the music industry, resulting in which of the following
characteristics?
a. Live concerts must be extravagant.
(b.) Bands and fans have a strong bond.
¢. More bands than ever before do live tours.
d. There are more "alternative” musicians

"12.The Golden Age of Radio was strongly influenced by which of the following?
a. the phonograph industry

(b the Great Depression
c. World War |
d. information and entertainment content

13.Which of the following terms describes a characteristic of posttelevision radio?
a, personal

b., consolidated

C. unspecialized

d. national

14:The Internet music revolution began with the development of
a. broadband
b. streaming technology
C. open-source software
@ MP3 compression
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15.From 2015 to 2018, the number of Blank stations actually decreased.
a. low-power FM
b. AM
C. noncommercial
(d.) commercial

16.In what way are movies more similar to books than they are to television?
a. Movies and books are less influenced by their audiences
Movies and books are consumed primarily by young people
E) With movies and books, people directly buy a single product to consume
d. Movies and books cater to a broader demographic

17.1n the early twentieth century, which of the following was true about the
difference between recordings and radio?
a. Recordings let listeners enjoy music; radio did not
b. Radio allowed for immediate participation in events: recordings did not
(€"\Radio made a profit; recordings did not
d.” Recordings allowed for live performances; radio did not

18. Which of the following directly led to the passage of the Radio Act of 19127
a. the sinking of the Titanic
b. KDKA's first commercial radio broadcast
(<) the formation of the Radio Corporation of America (RCA)
d. the start of World War |

19.Which phrase best describes how radio changed after television emerged?
a. Programming became more particular

b. Programming became more general

(C2) Audiences became more national

d. Audiences became less personalized

20/What did the introduction of Apple's iPod and iTunes end up representing for
major record labels?
a. reluctance to lose profits
b. acceptance of illegal downloading
. reluctance to control distribution
d.) acceptance of a new way of selling
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COMM 101 = Quiz 3
Read the questions carefully. Circle the letter of the correct answer.

1. What is the name of the physiological phenomenon in which our brain retains
images for about 1/24 of a second?
Za.ypersistence of vision
b. distance surface scoping
c. eyeimaging
d. kinetography

2. Who built the first motion picture studio?
. William Henry Fox Talbot
Thomas Edison
c. the Lumiére brothers
d. Joseph Nicephore Niepce

“3. What is considered the most influential silent film ever made?
<a.) The Birth of a Nation

b. The Great Train Robbery

c. A Trip to the Moon

d. Broken Blossoms

4/ What is vertical integration?

a. the system of labeling a movie's content for moviegoers

b. the practice of taking a big screen movie and putting it on television

c. the practice of requiring exhibitors to rent groups of movies, often inferior, to
secure a better one

the system in which a studio produces its own movie, distributes it itself, and
exhibits it in its own theaters

'§. What was the basic purpose of the Motion Picture Production Code?
a. to assist celebrities who might be involved in scandals
b. to improve salaries for movie stars
c. to rid Hollywood of suspected Communist sympathizers
to forbid profanity and risqué scenes in movies

"8/ Which of the following innovations used by the film industry to recapture
audiences from television was not successful at first?
@) 3-D
b. Cinemascope
¢. color advancements
d. special effects
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7~ What is the all-time woridwide box-office hit movie?
a. Avatar

b. Hamy Potter and the Deathly Hallows
c. Titanic
\@) Avengers: Endgame

k\&/ Filmmaking characterized by reduced risk taking and formulaic movies is
called

(@) blockbuster mentality
. conglomeration
concept filmmaking
franchise filmmaking

© aopo

Why were movies especially attractive to the new European immigrants of the
early 1900s?

a. Movies were silent and did not require an understanding of English

b. Movies tended to feature European actors and actresses
£c2) Movies cost a penny and were affordable to factory workers

d. Movies did not tell stories and were easy to follow

10:Who is considered the “father” of radio?
a. Reginald Fessenden
Guglielmo Marconi
c. Thomas Edison
d. Lee DeForest

11.MTV truly changed the music industry, resulting in which of the following
characteristics?

a. Live concerts must be extravagant.

b. Bands and fans have a strong bond.

¢. More bands than ever before do live tours.
{d.) There are more "alternative” musicians

12.The Golden Age of Radio was strongly influenced by which of the following?
a. the phonograph industry
b. the Great Depression
(€, World War |
d. information and entertainment content

kwmm of the following terms describes a characteristic of posttelevision radio?
(@) personal

b. consolidated

c. unspecialized

d. national

."M.The Internet music revolution began with the development of
a. broadband

b. streaming technology
C. open-source software
(d.) MP3 compression
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16/From 2015 to 20186, the number of
a. low-power FM
b) AM
€. noncommercial
d. commercial

Blank stations actually decreased.

16.In what way are movies more similar to books than they are to television?

a. Movies and books are less influenced by their audiences

b. Movies and books are consumed primarily by young people

c. With movies and books, people directly buy a single product to consume
(d.) Movies and books cater to a broader demographic

1%:In the early twentieth century, which of the following was true about the
difference between recordings and radio?
a. Recordings let listeners enjoy music; radio did not
¢b.) Radio allowed for immediate participation in events; recordings did not
¢. Radio made a profit; recordings did not
d. Recordings allowed for live performances: radio did not

18:Which of the following directly led to the passage of the Radio Act of 19127
‘a) the sinking of the Titanic

b. KDKA's first commercial radio broadcast

c. the formation of the Radio Corporation of America (RCA)

d. the start of World War |

18-Which phrase best describes how radio changed after television emerged?
(@, Programming became more particular

b. Programming became more general

c. Audiences became more national

d. Audiences became less personalized

=
20:What did the introduction of Apple's iPod and iTunes end up representing for
major record labels?
a. reluctance to lose profits
b. acceptance of illegal downloading
c. reluctance to control distribution
(d.)acceptance of a new way of selling
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COMM 101 - Quiz 4
Read the questions carefully. Circle ONE letter of the correct answer.

1. How were spot commercial sales different from earlier advertising on

television?
dvertising agencies now had control over content, whereas in the past, the

networks had freedom to produce whatever they liked.

b. Individual sponsors were identified with specific shows instead of selling ads
to any show that wanted them.

c¢. A single advertiser sponsored different ad spots instead of having just one

___long commercial during the program.

d. Networks sold individual spots in a given program to various advertisers

~ instead of having one advertiser sponsor a whole program.

2. is not an example of cable TV.
a. E! Entertainment
b. ESPN

c; CNN

(d) ABC

3. Atelevision audience’s measures a program audience as a
percentage of the television sets in use at the time it airs.

a. rating

.) share

c. sweeps

@ standard

4. VCRs allowed TV viewers to tape a show for later viewing, also known as
time-shifting

Zipping

DVRing

cord-cutting

One-click shopping is an example of ?
. digital TV

'b. interactive television

6 television on the Internet

d. DVD

0 aoof)

6. processes data reduced to a binary code.
R T
‘a,’ Digital computer

b. Mainframe computer

¢. Minicomputer

@ Microcomputer (PC)
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7. When was regular television broadcasting first introduced to the public?
() 1959

b. 1941

c. 1927

d.,1938

8. The American Academy of Pediatrics is concerned that the intensity of the
online world experienced by preteens and teens who spend a great deal of
time on social media sites can trigger

‘a.'Facebook depression
. *Social isolation
¢. Facebook envy
d. Affected forecasting error

9/ Who is credited with being the originator of the computer?
a. Marshall McLuhan
b. William Gibson
c. Joseph C. R. Licklider

@ Charles Babbage

10. The Web provides with an opportunity to effect significant social good
without having to gather together physically in order to act collectively.

la) slacktivists

@inﬂuancars
T politicians

@ bloggers

11.Congress passed the Child Pornography Prevention Act in 1996 to reduce the
amount of child pornography on the Internet. A court case over the
constitutionality of the law ensued, and the U.5. Supreme Court had to make
the final determination. How did the Court rule?

a. It delayed a final decision on the law until more research could be done about

. the impact of child pornography on visitors to those sites.

(b, It said the law was unconstitutional because it damaged freedom of
expression.

c. It said the law was constitutional because it protected minors.

@ It said the law was constitutional because virtually any content can be

blocked
12, is the first micro-blogging site.
(2 Facebook
b.) Twitter
c. Instagram
d. Snapchat
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Match each statement with its definition:

" a. Dual-factor model of social g. Encryption
media use * h. Spyware
«b. Truth decay ~i. URL
~ ¢. Fake news *J. Deep Fake
d. Facial recognition technology . k. Idealized virtual identity
-e. Domain name hypothesis
. f. Cookies ~ . Browsers

13. _-p_rfs the diminishing role of facts and analysis in public life,

14.;E_5electronic coding or masking of information on the Web that can be
deciphered only by a recipient with the decrypting key.

15. _bi is artificial intelligence-enhanced video and audio designed to present
people saying or doing things that they never actually said or did.

16.A _1_ isa website:'i Pfﬁcial address, but we more commonly know those
locations by their _\ .

17._[¢_’7dentifying code placed on a computer by a website without permission
or notification.

18. _9? social media use is motivated by the need for acceptance and the need
to belong.

19._1 zbcial media users tend to show romanticized characteristics not
reflective of who they really are.

20. _ox_f an identifying code added to a computer's hard drive by a visited
website,

24 _(___are intentionally and verifiably false Internet news stories designed to be
spread and to deceive.

22 _h:' technology capable of identifying or verifying the identity of an individual
from a digital image or video source,

Bonus Questions:

23.What apps permit their users to connect to their social networking accounts
and stream live video directly to their follows?

a. Tik Tok and Instagram
Instagram and Facebook Live

c. Snapchat and Twitter

f_ﬂ Periscope and Facebook Live

24.Define TV pilot:
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COMM 101 - Quiz 4
Read the questions carefully. Circle ONE letter of the correct answer.

1./ How were spot commercial sales different from earlier advertising on
television?
a. Advertising agencies now had control over content, whereas in the past, the
networks had freedom to produce whatever they liked.
b. Individual sponsors were identified with specific shows instead of selling ads
to any show that wanted them.
c. A single advertiser sponsored different ad spots instead of having just one
_._long commercial during the program.
(d. Networks sold individual spots in a given program to various advertisers
instead of having one advertiser sponsor a whole program.

2, is not an example of cable TV.
a. E! Entertainment

b. ESPN -

€.y CNN

4 ABC

3. Atelevision audience’s measures a program audience as a
percentage of the television sets in use at the time it airs.

A, rating>

b share

c. sweeps

d. standard

. VCRs allowed TV viewers to tape a show for later viewing, also known as
a.' time-shifting
b. zipping
._DVRing™>
d. cord-cutting

5. One-click shopping is an example of ?
a, digital TV

'b.) interactive television

c. television on the Internet

d. bvD

6. __ processes data reduced to a binary code.
@.) Digital computer
- Mainframe computer
¢. Minicomputer
~d. Microcomputer (P€)
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7./ When was regular television broadcasting first introduced to the public?
a. 1959

b. 1941

c. 1927

qd.71939"

8. The American Academy of Pediatrics is concerned that the intensity of the
online world experienced by preteens and teens who spend a great deal of
~time on social media sites can trigger
‘a.) Facebook depression
b. Social isolation
c. Facebook envy
d. Affected forecasting error

9. Who is credited with being the originator of the computer?
a. Marshall McLuhan

b. William Gibson

c. Joseph C. R. Licklider

@d.) Charles Babbage

10. The Web provides with an opportunity to effect significant social good
~ without having to gather together physically in order to act collectively.
. slacktivists

\

politicians
. bloggers

a o ol
=1
z
("]
>
8
a';

11.Congress passed the Child Pornography Prevention Act in 1996 to reduce the
amount of child pornography on the Internet. A court case over the
constitutionality of the law ensued, and the U.S. Supreme Court had to make
the final determination. How did the Court rule?

a. It delayed a final decision on the law until more research could be done about

_ the impact of child pomography on visitors to those sites.

b.) It said the law was unconstitutional because it damaged freedom of

"~ expression. I

¢ Tt said the law was constitutional because it protected minors.”

d. It said the law was constitutional because virtually any content can be
blocked.

12.____is the first micro-blogging site.
ca. Facebook

/b Twitter

¢. Instagram

d. Snapchat

41



Match each statement with its definition:

a. Dual-factor model of social g. Encryption
media use h. Spyware
b. Truth decay i. URL
c. Fake news j. Deep Fake
d. Facial recognition technology k. Idealized virtual identity
e. Domain name hypothesis
f. Cookies |. Browsers

13~ L isthe diminishing role of facts and analysis in public life.

44._(_electronic coding or masking of information on the Web that can be
deciphered only by a recipient with the decrypting key.

15, | is artificial intelligence-enhanced video and audio designed to present

people saying or doing things that they never actually said or did.
“16,A __L is a website's official address, but we more commonly know those
locations by their = .
.17«_&_5_ identifying code placed on a computer by a website without permission
or notification.
“18.___social media use is motivated by the need for acceptance and the need

to belong.
19._\._social media users tend to show romanticized characteristics not
reflective of who they really are.
"'ZO.L an identifying code added to a computer’s hard drive by a visited
website.
2t are intentionally and verifiably false Internet news stories designed to be
spread and to deceive.
0 & 22:_% technology capable of identifying or verifying the identity of an individual
from a digital image or video source.

Bonus Questions:

23.What apps permit their users to connect to their social networking accounts
and stream live video directly to their follows?

a. Tik Tok and Instagram

b. Instagram and Facebook Live®

¢. Snapchat and Twitter

€ “Periscope and Facebook Live

24 Define TV pilot:



25, Define digital natives:

26. Define manosphere:

27.Name the picneers of the PC revolution (3 points):
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COMM 101 - Quiz 4
Read the questions carefully. Circle ONE letter of the correct answer.

1. When was regular television broadcasting first introduced to the public?
1959
b. 1941
c. 1927
@' 1939

2./ VCRs allowed TV viewers to tape a show for later viewing, also known as
a. time-shifti

b. zipping

c. DVRing

d. cord-cutting

'8, One-click shopping is an example of ?
a. digital TV e

¢b. interactive television )
c. television on the Internet
d. DVD

4. Atelevision audience's measures a program audience as a

percentage of the television sets in use at the time it airs.
!_p_.' sia

c. sweeps
d. standard

‘& How were spot commercial sales different from earlier advertising on
television?

a, Advertising agencies now had control over content, whereas in the past, the
networks had freedom to produce whatever they liked.

b. Individual sponsors were identified with specific shows instead of selling ads
to any show that wanted them.

c. A single advertiser sponsored different ad spots instead of having just one

long co rogram.
d. Networks sold individual spots in a given program to various advertisers
instead of having one adverti ole program.

6. is_ not an example of cable TV.
Ca. E! Entertainment )
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7/ The Web provides with an opportunity to effect significant social good
‘without having to gather together physically in order to act collectively.
._Slacktivists
b. influencers
¢. politicians
d. bloggers

8. Who is credited with being the originator of the computer?
a. Marshall McLuhan

b. William Gibsi
C. Joseph C. R. Licklidi
I, Charles Babbage

9. Congress passed the Child Pomography Prevention Act in 1996 to reduce the
amount of child pornography on the Internet, A court case over the
constitutionality of the law ensued, and the U.S. Supreme Court had to make
the final determination. How did the Court rule?

a. Itdelayed a final decision on the law until more research could be done about
the impact of child pomography on visitors to those sites.

(Q; It said the law was unconstitutional because it damaged freedom of

"~ expression.

Ic._Itsaid the law was constitutional because it protected minors.)

d. It said the law was constitutional because virtually any content can be

blocked.

10. is the first micro-blogging site.
a, Facebook
(b, Twitter

¢. Instagram
M The American Academy of Pediatrics is concemed that the intensity of the
online world experienced by preteens and teens who spend a great deal of
_ time on social media sites can trigger
) depression
. Social isolation

c. Facebook envy
d. Affected forecasting error

27 processes data reduced to a binary code.
' a.) Digital computer
- »
b. Mainframe computer
c. Mini
Microcomputer (PC
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Match each statement with its definition:

a, Duall?éor model of social g. Encryption
media use .- Spyware
b. Truth-decay 1.—URE
¢._Fake news- j—Peep Fake
d. Eacial recognition technelegy k. ldeal irtual identity
e. Domaij { WBE&:;
f. Cookies |. Browsers

13% Q an identifying code added to a computer's hard drive by a visited
website.
14. electronic coding or masking of information on the Web that can be
deciphered only by a recipient with the decrypting key.

16,_‘L social media users tend to show romanticized characteristics not
reflective of who they really are,

16. k. __ identifying code placed on a computer by a website without permission
or notification,

"17. € __ are intentionally and verifiably false Internet news stories designed to be
spread and to deceive.

18, a! technology capable of identifying or verifying the identity of an individual
from a digital image or video source.

‘1‘91 i@:; lcs>ocial media use is motivated by the need for acceptance and the need
(o) ng.

200A 4 L is a website's official address, but we more commonly know those
locations by their _€ .

2. > is the diminishing role of facts and analysis in public life.

22 ;‘ is artificial intelligence-enhanced video and audio designed to present
people saying or doing things that they never actually said or did.

Bonus Questions:

23. What apps permit their users to connect to their social networking accounts
and stream live video directly to their follows?
a. Tik Tok and Instagram
b. Instagram and Facebook Live
aA‘.. and .lll:
@Perisoope and Facebook Live

8 bo winutC e,?\'&o«)@ thal ceatt Five millions which
ts Reedweed Tel \eshing
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25.Define digital natives:

Peof\t who ’ cp,,\'y \Anew he wo«“\v' wJH\’«/L

ke fael

26.Define manosphere:

27.Name the pioneers of the PC revolution (3 points):
C\ar\es Vvabbede
yoset R - s tud el

47



S~

\ S

L Mame: s n

Lhab

COMM 101 — Quiz 5
Read the guestions carefully and answer them below.

1. Define demographic segmentation:
) : y
fetsoratl aned so il inc luadivd
™ g e
IKeate ook 1«,-_-.1{1"’{ —
i .F \___;;;L

2. What does AlIDA stand for?

Consumenn Ta AFHEL afen Tien

3. Provide (2) examples of famous slogans:
s " e
w WK

4. Define prosumers:

Theese whe afe Previdird confanT

5. What are (2) types of advertising r
e ek =3

B {afetnat lmd BEToi _A-"/
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L %/'/ Name:_Z oA /'\\\ma;eé\
S5Q6EY
COMM 101 - Quiz 5
Read the questions carefully and answer them below.

1. Define psychographic segmentation:
(SN e\ \“ﬂ“&"‘&"\"%y "\KA*LASGF\\ Lo S“t“t\\s

cowv Se Rufls

"2. Define slogan: | -
o s Wov e MOV’\b\e ?VA,(& Xv\,a\ wsed\n q‘\uc(’(jx A

such as QN\\({. sk &.@\\
Qi!&ku“ \ 1\"{5\{@\»\ U\\“\ox S}

3. Define consumer culture:

Descrn bes a\iSe <X \e

\4/ Name (2) ad agency departments:
a media e pay {ment 3
8 Ad s Yicak o

5. What are specific advertising complaints?
a VQ\&'\\ ou\' ce Wenme s
. wakiona \ consumer
e Qulic Advertiiny

®wae {\Q
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@I Name:_peznal  Alme b wlas

COMM 101 - Quiz 5
Read the questions carefully and answer them below.

\\V Define demographic segmentation:
Ihll'\lrl:-‘r-}ltglffr. IJ ni‘)l:lﬁ.ll 10 .C[Llplllf I,ﬁr-‘_45
"r'!"'IMi'-,"ﬁ/:":’-.-ll f1|:,-:I ".,'l'~|rra.:ruj F{ufﬂ&‘ﬂ al ard £
C'l"lr_..'l-ﬁl:i-r f!*‘.;-l'lf ;'.,fk\¢‘;. r;_d.:@’,cj.'.:_-,r‘iﬁr- and Eeencgnic ':-E'\.{Il

of ..-f' [.

2. What does AIDA stand for?
Pfen fion
in terest

Pesire
frchien

\ﬁ, Provide (2) examples of famous slogans:

5 -31,:}1' de lt-’

L |L;_-'-..a-r'|-'|"1—

\4/ Define prosumers:
™ I.I:‘Tc-c\cl;f'-ﬁ [ ang LMY

5. What are (2) types of advertising?
wcorapoate advertisi7y

o bimkime— Pl R.ﬂc“'u‘ adver H191¢4
Puble f“-'{l-:'(-] T4 g
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Research Paper Guidelines

Content

Develop a research paper using one Communication and Media topic from within the media
forms we studied during the semester.

Your paper should include the following:
1. Introduction of Communication and Media topic
Research findings
Definition of medium
History of medium

Current trends and developments

SN A

Any other useful information
= Use textbook as a source in addition to at least 3 other scholarly sources

= Use library resources

Format Guidelines

= 3.5 pages, double spaced text, excluding sources
= Default margins on Microsoft Word
®=  Times New Roman 12-point font
= Cover page including
=  Student Name| Student ID
=  Course Name - Section
= [nstructor Name
= Assessment Year (Fall 2022-23)
= Start at top of page

= Use in-text citations

= Use Works Cited Page

Submission date: January 12, 2023 at 9:00am on Moodle

Final Research Paper Template
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Introduction

Research Findings

Definition

History

Current Trends and Developments

Conclusion

References
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COMM 101 Final Research Paper Rubric

Student Name: ____
Category Scoring Criteria Score Overall
Score
Appropriate media selected and examined THOROUGHLY for ALL possible components. 30
Appropriate media selected and examined ADEQUATELY for ALL possible components. 24
Content 30
ontent Media selected almost covered assignment components OR more detailed information was needed 18
throughout the paper.
Most of the assignment components were not covered effectively. 12
Media selected did follow assignment instructions. 6
Uses appropriate, relevant, and compelling content to illustrate mastery of the subject, conveying 30
the writer's understanding of their chosen media form.
Uses appropriate, relevant, and compelling content to explore ideas within the context of the 25
assignment.
Knowledge 30
Uses appropriate and relevant content to develop and explore ideas. 20
Fails to connect ideas to the larger society or connection could have been stronger. 15
Uses appropriate and relevant content to develop simple ideas. 10
Connections and ideas not provided or aren’t relevant to assignment details. 5
Uses textbook and at least 3 other scholarly sources. 20
Uses textbook and at least 2 other scholarly sources and 1 questionable source. 16
Sources Does not use textbook OR most scholarly sources should be reevaluated. 12 20
More scholarly sources are needed 8
Sources not provided OR aren't acceptable for college level work. 4
Student followed all essay details. 10
Students followed missed 1-2 essay. 8
Essay Details Student missed 3-4 essay details. 6 10
Student missed 5-6 essay details. 4
Student missed more than 6 essay details. 2
Uses graceful language that skillfully communicates meaning to readers with clarity and fluency and 10
is virtually error-free.
Uses straightforward language that generally conveys meaning to readers. 8
Syntax and Me The language in the essay has few errors. 6 10
The essay has many errors, but they don't impede meaning. Uses language that sometimes impedes 4
meaning because of errors in usage.
Too many mistakes. Errors impede meaning too often in paper. 2
Grade:
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Ahmed algahtani 1500058639

COMMI0]1 - 04
Doa Alnajadah
Fall 2022

The Effectis) of Newspaper on public opinion

Introduction: Newspaper was and still an important thing in our life, and today iam going
to talk about how it efects public opinion.

Research Findings: The role of newspaper in the public opinion is tremendous. 39% of
Indian generally read regular newspaper. This percentage may be high in the developed
country.(Anuj). It play vital role in political trends as well as entertainment trend, new
concept as well as science and technologies acknowledgement people got from

newspaper. Anuj). The findings show that newspaper can still influence what people think
about, but several national and individual factors greatly influence how it happens. Effects
are not the same from one country to the next or even from one person to the next.{Krings)

Definition: a printed publication (usually issued daily or weekly) consisting
of folded unstapled sheets and containing news, articles, advertisements, and
correspondence.

History: Mewspapers developed in the 17th century, as information sheets for merchants. By the
early 19th century, many cities in Europe, as well as North and South America, published
nNewspapers.

Current Trends and Developments: Newspaper these days has developed a lot in an
impressive way, now you can read the newspaper through vour smartphone or tablet. It
has become very easy to know news you will not need to buy the newspaper every day,
now you can know all the news through your smartphone, and it will save your time
and money.

Conclusion: In the end we saw how newspaper effected public opinion and I will tell
you why did choose this topic and what I learned from it. I have chosen this topic
because [ was curios about the impact of newspapers on people opinion and how the
newspaper has evolved over the years. | learned from the topic that the newspaper has
a very strong influence on people’s opinion in all aspects of life, such as politics, sport
and fashion.
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guidelines by including academic sources
acceptable for college level work.
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format guidelines of double-space text, a cover
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Introduction

To begin, | would like to start by mentioning that “The ideal process of political
participation means that no opinion should be excluded and any member in a society should be
able 1o express his or her opinion regardiess of their position and gender (Matthes et al., 2010)."
(Dashu et al,, 2015). So, regarding the political aspect and that statement, there is no doubt that
many women have faced many barriers, such as the traditional and culral factors that played a
role in holding women back from participating in the political discourse, especially in the past,
However, Social media networks, in general, and the famous application Twitter, in particular,
have helped in so many ways in their effects on Kuwaiti socicty. and one effect was empowering
women and decreasing the barrniers they faced.
Research Findings

First of all, there is no doubt that Twitter has helped in empowering women and decrease
the barriers they face (Dashti et al.. 2015). This can be emphasized by saying that in the research
from Dashti et al.. it is stated that Twitter presents new ways to address in public the rights of
women and to raise their voices. In this research, A questionnaire was given to female students
enrolled in media and political science courses af & public and a private university, In the
rescarch, the students majorly thought that Twitter is helpful on issues that are discussed in
Kuwaiti society when it comes to expressing women's views freely regardless of whether their
view goes against the opinion of the majority of the society; 65.2% agree, while only 16%
disagree (Dashti et al., 2015).

Secondly, a survey was given 1o 317 Twitter users from the voting population of
Kuwaitis. This survey showed that only 28.4% of these Twitter users used to consume Twitter

for three hours or more daily (Alfadhli & Dashti, 2013). So, I think that this information can tell



s more about how intense Twitter can be on at least some of the members of the society even if
it died mor affect all the members of the society or the majonty of them with the same effect, T s
worth noting that 54% of the participants in the study either agree or strongly agres that they
received through Twitter the statements of the candidates whom they wanted o know their
statements (AINadhh & Drashn, 200 35, Regarding that, 1 think that this shows an effect out of
many effects of Twitter on the political aspect of Kuwail society,

In smother questionnaire, joumalists were given many questions about how Twitter has
affected how Kuwaiti joumalists practice journalism {Drashin of al_, 2008). It scems that the
joumalists” that were given the guestionnaire have had a certain set of prionties for using Twitter
as a tool for social media communication {Dashti et al., 2008}, The prioritics are mainly four
priorities (Dashin et al., 300185, The first priocity 15 the wse of Twitber to confirm the news {Dashti
et al., 201 8). Another priority which is the second priority that is the use of Twitter for guidance
{Dashii et al., 2000 8). The third prionty is the use of Twitter for discussion with others {Dashti et
al., 2018). The fourth priority is the use of Twitter for Investigation (Dashii et al., 20018). So, 1
think we can conclude that the effects of Twitter can be very helpful since investigating through
thiz tools that are provided by Twitter, the ability 1o discuss online, and confirming the news can
help the journalists to identify the actual news from the ramors a5 soon as possible. These effects
can definitely improve joumalism and the journalistic aspect in Kuwaiti socicty. It can also be
said that “One positive aspect of Twitter is that most users tweet under their own identities, so
they can be credible and reach their audience to modify faciz™ (Dashii et al,, 2018).

Definition
Then we may ask ourselves what =ocial media or secial network sites (SKNSs)are in

general and what Twitter is in particular, So, 1 think that these two main concepis ane very
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